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Course 

Description:
This course is designed for students to understand the core concepts of microeconomics and to understand how consumers and firms behave in the world around them. This course assumes no previous economics experience.
Learning 

Outcomes:
1. Apply economic principles to new organizational situations.

2. Predict the probable outcome of managerial economic decisions.
3. Use logic of economics when making personal decisions
4. Use terms correctly when describing economic problems.

5. Differentiate between relevant and irrelevant information for  

    making business decisions.

Basic 

Reqtmts:
Students will be expected to attend all sessions and complete all homework assignments. Reading assignments and written exercises will be given at  

 

the end of each class. Students should bring the textbook to each class. 

Additional handouts will be used in class from time to time. We will have discussions on Moodle. The discussion questions will be posted regularly on Moodle.

Evaluation:
 Students will be evaluated primarily on the final assignment and 

 homework assignments. Favorable attendance and class participation 

 can serve to improve your final grade.

Weekly Topics 

and Readings:

Week 1:
Discussion on economic activity and economic actors and organizations.    
Readings: Chapter 1 and 2.

Week 2:
Discussion on the concepts of Supply and Demand and introduction to    

various types of "markets". 
Readings: Chapters 3, 4 and 5

Week 3:
Discussion on production, suppliers, resources used in production and  how production decisions are made. 
Readings:   Chapter 6 (sections 1, 2.1 and 2.2)  

        Chapter 7 (sections 1 and 2.1) 
        Chapter 8

Week  4:
A look at the growth  of the consumer   society,  and  taking  a closer  look               
at how markets  work,  including  comparison   of markets  with  power  vs. market 
without  power: 
                  
Readings:   Chapter  10 (sections   1, 2, 3.1, 3.2, 3.3, 4.1, 4.2 and 4.3) 
       Chapter  11 (sections 1, 2, 3.1, 3.2 and  3.3) 
       Chapter  12 (sections 1, 2.1 and 2.2) Chapter  13 (sections 1&2)  
Week  5:       Evaluating the different types of economic organizations including the core    

                     sphere, the business sphere and the public purpose sphere. 
          Readings: Chapter 15 (Sections 1, and 2) 
               Chapter 16 (sections 1, 2, 3 and 4)

NOTE: End of Section Discussion Questions throughout each chapter will be used during classroom discussions to promote cohort interaction and to facilitate the further understanding of weekly topics to be covered.  
In addition, cohort participation in Discussion Questions will emphasize the development and practice of interpersonal communication skills.

Assignments   to 
be handed in:

First Day Assignment

Chapter 1: Review Questions 1, 6 and 7 (page 29) Chapter 2:  Review Questions 2, 6 and 9 (page 50)

Week 2 Assignment

Chapter 3:  Review Question 9 (page 75)

Chapter 4:  Review Questions 5 and 6 (page 109) Chapter 4:  Exercises 1 and 2 (page 109)

Week 3 Assignment

Chapter 7:  Review Questions 1 and 2 (page 181)

Chapter 8:  Review Question 1 (page 210)

Week 4 Assignment

Chapter 10:  Review Questions 12 and 13 (page 277) Chapter 12:  Review Question 2 and 3 (page 327)

Week 5 Assignment

Final Assignment to be handed in.  Separate handout will be distributed.

